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BCTVYII
Po6oua nmporpama (PII) HaB4anbHOi AMCUMIUIIHK «XeIKYBaHHS MapKETHHTOBUX
pU3UKIB» pO3po0OJieHa Ha OCHOBI «METOOUYHMX pEeKOMEHJAalid A0 po3poOJIeHHS 1
oopmiieHHS POOOYOT MpOrpaMu HABYAIBHOI TUCIUILUIIHM JEHHOI Ta 3a0uHOoi (opm
HABYaHHS», 3aTBEPPKCHUX Haka3oM pekropa Bim 29.04.2021 Ne 249/ox, Ta BiANOBITHUX
HOPMATHBHUX JIOKYMEHTIB.

1. HOSACHIOBAJIBHA 3AIIUCKA
1.1. Micue, MeTa, 3aBJaHHS HABYAJIbHOI JUCIUILTIHHA.

Micne: nana HaBuajbHAa JUCIHIUIIHA € TEOPETHYHOIO Ta MPAKTHYHOK OCHOBOIO
CYKYITHOCT1 3HaHb Ta BMiHb, 110 (POPMYIOTh PO uIb (haxiBLs Yy PO3yMIHHI IHCTPYMEHTIB
afanTaiii MapKeTUHTOBOI MISUIBHOCTI MIANPHEMCTB JI0 CHEIU(DIYHUX YMOB CY4YaCHHUX
TypOyJICHTHUX PUHKIB.

MeToro HaBYambHOI  JUCHMIUIIHU € (HOPMYBaHHS KOMIETEHTHOCTEH 1100
(dhopmyBaHHS y MaliOyTHIX (haxiBI[IB CUCTEMHU TEOPETUYHUX 3HAHD 1 HAOYTTS MPAKTUUHUX
HAaBUYOK y Tally3l aHaimi3y Ta iaeHTUdIKalili MapKeTUHIOBHX PHU3HUKIB aBlalllifHOTO
i IPUEMCTBA, X OIIIHKY Ta MiHIMi3aIlii.

3aBJaHHSIMU BUBYEHHSI HABYAJIbHOI IMCUMILTIHH €:

— PpO3YMITH TEOPETHKO-METOJMYHI 3acaJd BH3HAYEHHS CYTHOCTI TOHSTTS
«XeJKyBaHHSI MAPKETUHI'OBUX PU3UKIBY;

— PpO3KpHMBATH CYTHICTh MAapKETWHTOBUX PHU3MKIB, BU3HAYATH iX KiacuQikKalliio,
OXapakTepU3yBaTH BHYTPIIIHI Ta 30BHIIIHI YUHHUKH, SIK1 3yMOBJIIOIOTH IEBHUI
BU/I PU3UKIB;

— BOJIOJITH HaBHYKaMHU Kiacu@ikaiii MApKETHHTOBUX PU3UKIB B CHUCTEMI, IO €
aIalITUBHOIO 1 3pYYHOIO IS CBOEYACHOTO MIPUMHATTS YIPABIiHCHKUX PIIICHb;

— BWSBIATH W aHaATI3yBaTH KIIOUYOBI E€KOHOMIUHI CKJIAJOBI MapKETHUHTOBUX
PHU3HKIB;

— BUKOHYBAaTH aHalli3 €(QEKTUBHOCTI XEKYBAHHS MApKETUHTOBUX pPHU3UKIB Ha
MPUKJIA1 MO JIIF0YOro aBialliifHOTO MIAIPUEMCTBA;

— BOJIOAITH I1HCTPYMEHTAMH YJOCKOHAJIEHHS MpOLeCy TMOLIYKY HEOOX1IHOTO
PIBHS X€JKYBaHHS MapKETHHIOBUX PU3UKIB aBial[iiHUX MIMPUEMCTB;

— 3HATH CYTHICTh METOAUYHOIO TIAXOAY JO KOMIUIEKCHOTO OI[IHIOBaHHSA
MapKEeTUHTOBUX PHU3UKIB 3 BpaxyBaHHSIM BHUKOPHCTAHHS I1HHOBAI[IHHUX
IMOKa3HUKIB;

— aHaJi3yBaTH €(EKTHUBHICTh METO/IIB YIIPaBIiHHSI MapKETUHTOBUMH PU3HUKAMH,

— BMITH TNpUAMATH YOPABIIHCHKI PIIIEHHS Y CKIATHUX 1 HenepeadadyyBaHHX
yMOBaxX, 10 TOTpedye 3acTOCYBaHHS HOBUX MIAXOJIB Ta SKICHOTO
MIPOTHO3YBaHHS PU3HUKIB;

— (¢opMyBaTH TPOMO3UIlII MIOJ0 YAOCKOHAICHHS METOIWYHOTO MIiAXOdy 3
OLIIHIOBAHHS MAapKETUHTOBUX DPHU3MKIB aBialliiHOTO MiANPUEMCTBA HA OCHOBI
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€KCIIEPTHOTO BU3HAYECHHS IIUTOMOT Baru BIUTUBY KO>KHOT'O
OKPEMOTO BUJY PU3UKY;
— 3aCTOCOBYBATH METOIUIHUHN X1 bi e} OI[IHIOBAHHS pIBHS

MapKETUHTOBOTO PU3UKY 3 BpaXyBaHHAM MATPHIIl X MiHIMI3aIlii.

1.2. Pe3yabTraTHm HaBYaHHS, fAIKIi Ja€ MOXJIUBICTH JOCAITH HaBYAJIbHA
JTUCIHUILIIHA.

- JleMOHCTpyBaTH 3HAHHS 1 PO3YMIHHS TEOPETHYHMX OCHOB Ta TPUHITUITIB
NPOBaPKEHHsI MapkeTUHroBoi AisutbHoCTi (ITPH1).

- 3actocoByBati HaOyTi TEOPETHUYHI 3HAHHS JUIS PO3B’S3aHHS MPAKTUIHHX
3aBaaHb y chepi mapkerunry (IIPH3).

-30upat  Ta  aHAmI3yBaTH  HEOOXimHy  iH(dOpMaIliio, pPO3PaxOBYBATH
€KOHOMIYHI ~ Ta  MapKeTHMHIOBI  IIOKa3HUKH,  OOIPYHTOBYBAaTH  yHPAaBIIHCHKI
pillIEHHS Ha OCHOBI BUKOPHUCTAHHS HEOOXIHOTO aHAJIITUYHOTO 17}
MeToauuHOro iHcTpymenrapio (ITPH4).

- Busnauatn ¢QyHKIIOHATBHI 00JacTi MapKETHMHTOBOi MISJIBHOCTI PHUHKOBOTO
cy0’exTta Ta iX B3a€MO3B’A3KM B CHUCTEMI YIpaBIiHHS, pO3paxoOBYBaTH BIANOBIIHI
MOKa3HUKH, SKi XapaKTepU3YIOTh pe3yJIbTaTUBHICTH Takol nisutbHOCTI (ITPHG).

- OniHroBaTH PU3HUKHU IPOBAKEHHS MapKETHUHTOBO1 TUSUTBHOCTI,
BCTAaHOBJIOBATH  pPIBEHb  HEBM3HAYEHOCTI  MAapKETHHTOBOIO  CEpEJOBUIIA  IpHU
NpUIHATTI ynpaBmiHchkux pimeHs (ITPHY).

- BignoBigzatu 3a  pe3ynpTaTd  CBO€I  NISUIBHOCTI, BHUSBIATH  HaBUYKH
HiAMPUEMHUIIBKOT Ta yripaBitiHcbkoi iniiatueu (IMIPH13).

- BMitu 00rpyHTOBYBaTHM IHHOBAIiiiHI Ta €(QEKTUBHI METOJIH, 3aCTOCOBYBATHU
0COOJIMBOCTI MPOTPAMHOTO TPOAYKTY Ta MOCIYT Ha €ICKTPOHHOMY PHHKY, (hopMyBaTH
ONTUMAJILHUN aCOPTUMEHT, BMITH MiJBULIYBAaTH OOCSTH MPOJAXKY, YKPIIUTH PENyTallito
Ta cpopMyBaTH TMONMUAT HA HOBHH MPOAYKT KOMIaHIA B Mepexi [HTepHer,
BUKOPHCTOBYBATH IHCTPYMEHTH MAapKETHHTY JUISI IPOCYBAHHS MPOTPaAaMHUX MPOAYKTIB Ta
MOCIAYr Ha eNEeKTPOHHOMY pHHKY [uid 3a0e3medeHHs KOHKYPEHTOCHPOMOXKHOCTI
mianpuemcts (ITIPH23).

1.3. KoMneTeHTHOCTI, fIKi 1a€ MOKJIMBICTH 3100yTH HABYAJIbHA TUCHHUILTIHA.

- 3/1aTHICTh BUPILNIYBAaTH CKJIAJIHI CIIEIIAT130BaH1 33/1a41 Ta IPAaKTUYHI POOIEMH Y
chepi MapKeTHMHTOBOi JisIbHOCTI a00 y Tmpolleci HaBYaHHS, IO TIepeadayae
3aCTOCYBaHHS BIIIOBIIHHUX TEOPiA Ta METOAIB 1 XapaKTEPU3YEThCS KOMIUICKCHICTIO Ta
HeBusHaueHicTio yMoB (IK).

- 31aTHICTh 70 aOCTpakTHOrO MHUCICHHsA, aHamizy Ta cuare3y (3K3).

- 3IaTHICTh BYUTHCS 1 OBOJIOIBATH cydacHuMU 3HaHHsIME (3K4).

- 31aTHICTD JIOTIYHO 1 TIOCTIAOBHO BIATBOPIOBATH OTPHMAaHi 3HAHHS MPEIMETHOT
obnacti mapketunry (@K1).

- 31aTHICT BHUKOPUCTOBYBATH TCOPETUYHI TIOJIOXKEHHS MApPKETUHTY IS
iHTepnpeTallii Ta NPOTHO3YBaHHs SBUII 1 MPOIECIB y MapKETUHTOBOMY CEpPEeIOBHIII
(DK3).
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- 31aTHICTh PO3POOIISITH MAPKETHHIOBE 3a0€3MeUeHHS PO3BUTKY Oi3HECY B YMOBaX
Hem3HaueHOCTI (PKS).

- 37aTHICTh A0 TPOBEJEHHS AaHANITUYHOI OOpOOKH pe3ynbTariB (iHAHCOBO-
TOCIOMAAPCHKOI JISIBHOCT] MIANPUEMCTB Ta BHU3HAYaTH (DIHAHCOBI 1 MAapKETHUHIOBI
PHU3UKH, aHANI3yBaTH 1 CTPYKTYpyBaTH €KOHOMIYHI SBHINA Ta HACIIAKH 3 TOYKU 30DPY
CY4aCHHUX TEOPETHUYHHX, OpTraHi3allifHO-METOAUYHUX OCHOB OOJiKYy Ta ONOJATKyBaHHS
(PK20).

- 31aTHICTh PO3YMITH OCOOJMBOCTI MPOTPaMHOTO MPOAYKTY Ta IMOCIYyr Ha
€JIEKTPOHHOMY pPHHKY, 3aCTOCYBaTH OCHOBHI 3acoOM 1 MeTOau IUTaHyBaHHS Ta
opranizaiii 30yTy Ha €JIeKTPOHHOMY PHHKY, HAJIAarO/PKyBaTH KOMYHIKaIIii 32 JTOTIOMOT OO
r7100anbHOT  KOMIT'IOTEpHOT Mepexi [HTepHeT Ta TmaHyBaTH, BIPOBAKYBaTH Ta
OPOBOJAUTA MApPKETUHTOBY JISUIBHICTh MIATNPUEMCTBA B  COIIaJIbHUX MEpekax,
PO3pOOIIATH CcTpaTerii Ta ONTUMAIbHO BUOMPATH IHCTPYMEHTU Ta METOAHM €(PEKTUBHOTO
ONTUMI3yBaHHS BeO-calfTiB, 30WpaTu, aHadi3yBaTH, BHUMIPIOBAaTH, IIOJIaBaTH Ta
TAYMAauuTH 1HPOPMAIlI0O MPO BiABIAyBadiB BEO-CAMTIB 3 METOI0 NPUUHATTS ITIEBUX
MapKEeTHHTOBUX PIllIEHb JJII PUHKOBHX CY0’ €KTIB B TOMY YHCII MiAIPUEMCTB aBialliifHOT
ranysi (PK21).

1.4. MiknucuMIutiHapHi 3B’ A3KH.

Huciumnina  «XemKyBaHHS MapKETMHTOBUX pHU3HMKIB» TIOB’Si3aHA 3 TaKWUMU
IMCUUIUTIHAMY, SK. «MapkeTuHr», «OCHOBH €IIEKTPOHHOTO MApPKETHHTY», «MapKeTHHT
MPOMUCIIOBOTO  IMIANPHUEMCTBAY,  «XONICTHYHUA  MapKeTHHr», <« MapKeTHHTOBi
nochimkeHHs», «bi3Hec-aHanmiTUKa KOMYHIiKaIii», «Jlorictuka Ta  ympaBJiHHS
JAHITFOTaMH¥ TTOCTa4YaHb» M0 BUKIIAAIOTHCS B MeXKaxX OakaliaBpary.

2. MPOTPAMA HABYAJIBHOI JUCIUILJITHA

2.1. 3micT HABYAJBLHOI JUCIHHUILIIHA

HapuanbHuil MaTepian AUCUUILTIHA CTPYKTYPOBAHUI 32 MOAYIBHUM MPUHIIUIIOM i
CKJIQJIA€ThCS 3 OJIHOTO HABYAJBLHOro mMoayiasa Ne 1l «XemKyBaHHfI MApPKEeTHHIOBUX
PM3HKIB», IKHH € JIOTTYHOIO 3aBEPIIEHOI0, BIIHOCHO CAMOCTIHHOIO, LTICHOIO YaCTUHOIO
HaBYAJIbHOT JUCHUIUTIHM, 3aCBO€HHS SKOI Tmependayae TMPOBEACHHS MOJYJIBHOT
KOHTPOJILHOT poOOTH Ta aHaJi3 pe3yabTaTiB 1l BUKOHAHHS.

2.2. MoayibHe CTPYKTYPYBAHHSA TA IHTerpoOBaHi BUMOIH 10 KOKHOT0 MOIYJIsI
Moayab Ne 1 «Xea:kyBaHHSI MADKETHHITOBHX PU3HKIB»

InTerpoBani BuMmoru moxay.as Nel:

3HATH!

- IOHSTTS Ta KIFOYOBI MPUYMHA BUHUKHEHHS! MAPKETUHTOBUX PU3HKIB,;

- kiacu@ikarito MApKeTUHTOBUX PHU3UKIB 32 JPKEpeslaMU X BUHUKHEHHS,
- BU3HAYCHHS CYTHOCTI1 MOHSTTS «X€DKYBAaHHS MapKETUHTOBUX PH3HUKIBY;


https://uk.wikipedia.org/wiki/%D0%86%D0%BD%D1%82%D0%B5%D1%80%D0%BD%D0%B5%D1%82
https://uk.wikipedia.org/wiki/%D0%92%D0%B5%D0%B1-%D1%81%D0%B0%D0%B9%D1%82
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-BUJM  CTpaTerii  Xe/pKyBaHHSA  MApKETUHTOBHX  PHU3UKIB  aBialliifHOTO
MiIPUEMCTBA;

- METOM OOpOOKM MaHWX JUIsi BU3HAYEHHS ONTHUMAJIBHOTO PIBHS XEIKYBaHHS
MapKETUHTOBUX PU3HKIB MiMPUEMCTB aBiallii;

- 3arajibH1 PU3HKHN CY4aCHOTO MiAMPUEMCTBA, IX XapaKTEPUCTUKH H Kilacu(ikaiio;

- MiClle MapKETHHIOBUX PU3MKIB B KOMIUIEKCHIM Mporpami ymnpaBiiHHS pU3HKaMU
aBialliitHOTO M1IPUEMCTBA.

BMIiTH:

- pO3pOOIATH MPOEKT aAANTUBHOT CHCTEMH Kiacu(ikalii MApKETHHTOBUX PHU3UKIB
Ha TPUKIIAJI MOJIENI JIF0Y0T0 aBialiitHOTO MiAMPHUEMCTBA,

- BUKOPUCTOBYBATH IHCTPYMEHT 3a0e31eUeHHS MMeBHOTO PIBHS JIKBITHOCT1 aKTUBIB
MIPUEMCTBA K 3aC00y YIpaBJIiHHI HOTO pU3UKAMU;

- BU3HauaTl M HaJaBaTH KPUTHUYHY OIIIHKY IepeBaraM 1 HeJoJikaM oOpaHoi
MIAIPUEMCTBOM CTPATET1i XEIKYBaHHS;

- PO3pOOIIATH CTPYKTYPHO-JIOTTYHY CXEMY MpOIeCY BU3HAYEHHS ONTUMAIbHOIO
PIBHS X€JKYBaHHS MapKETUHIOBUX PU3UKIB Ha aBiallifHOMY MiIIPUEMCTBI,

- bopMyBaTH MPOMO3UINT IIOJO0 3MEHIICHHS BOJATHUIBHOCTI MpUOYTKY
MiANPUEMCTBA 33 PaXyHOK X€/HKYBAaHHS HOT0 MapKETHHTOBUX PU3HUKIB.

Tema 1. InenTudikanis MApPKEeTHHIOBHUX PU3HKIB. CyTHicTh
MAapPKeTHHIOBOI0 PU3HMKY K €KOHOMIYHOI KaTeropii, ioro gpyHkuii.

OyHKIIOHYBAaHHS MIJNPUEMCTB B YMOBAaX HEBHU3HAYEHOCTI 1 PHU3HUKY,
TypOyJneHTHOCTI pUHKIB. [IOHSATTS, CYTHICTh MapKETHHTOBUX PHU3HUKIB Ta KIIOYOBI
NPUYUHYU X BUHUKHEHHS. DyHKIII pU3HKY Ta 0COOIMBOCTI HOTO MPOSIBY B Cy4acHUX
ymoBax. [IcuxoJioriydi meperyMOBH NMPUHHATTS PU3UKOBUX PIlICHbh MEHEIKMEHTOM
aBlalifHUX MiATPUEMCTB.

Tema 2. Knacudikanis mapkerunroBux pusukiB. Po3pobdka cucremu
kJacudikanii Mo € aJanTUBHOK IJA NPUUHATTHA CBOECYACHHUX YNPaBJIHCHKHUX
pilieHb.

Knacudikamis MapKeTHHTOBUX pPHU3HUKIB 3a JDKEpesiaMU iX BUHUKHEHHS.
[Tlinxoam momo knacudikaiii MapkeTHHToBHX pu3uKkiB 3a M.Mak/lonanmgom, T.O.
Oxnanjep, IHIIMMH OPOBIJHUMHU HAyKOBISIMH-Mapkerojoramu. CuiabHl Ta ciadki
CTOPOHM ICHYIOYHUX KiacHu]ikaniii MapKETUHIOBUX PU3MKIB, IX OCHOBHI HEJOJIIKU Ta
aJanTUBHICTh O YMOB MPAaKTHYHOI MJISUIBHOCTI Cy4acHUX TIANPHUEMCTB aBiallii.
Po3poOka amanTuBHOI cHCTeMHU KiacHdikaimii MapKETHHTOBUX PHU3WKIB Ha MPHKIAIl
MOJIeJ1 IIF0Y0Tro aBlaliifHOTO MiANPUEMCTBA.

Tema 3. BudHauyeHHsI CYTHOCTi HOHSTTH «XeIKYBAHHSI MaPKETHHIOBHX
pU3HKIiB», pOpMH XeI:)KyBaHHS PU3HUKIB.

TeopeTuko-MeTOUYHI 3acaayd BU3HAYEHHS CYTHOCTI MOHATTS «XE€KyBaHHS
MapKETHHTOBUX pPU3HUKIB». DOpMH XeKyBaHHS MapKCTUHTOBHX PH3HKIB Ta
IHCTpYMEHTH iX oOMexeHHs. JIIKBIIHICTh aKTUBIB aBialliiHOrO MiANPUEMCTBA SK
3aci0 ympaBiiHHA pusukamu. Kareropii ympaBiiHHS MapKETHUHIOBUMH pPH3UKaAMU:
NPUWHSTTA, Iepeiada, YHUKHEHHS Ta MOM SKIICHHS HACIiJIKiB.
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Tema 4. Crparerii XeI:KyBaHHA MAapKeTHHIOBMX PH3HUKIB aBianiiHoro
NiANpHUEMCTBA.

Bunm  crpareriii  XeKyBaHHS ~— MAapKeTMHTOBMX  pPHU3HMKIB  aBlalliifHOTrO
HiANMPUEMCTBA: CTaTHYHE 1 JAWHaMiuHe XemKyBaHHS. (CTaTWyHe XeKYBaHHA SK
OJTHOPA30BE€ Xe/KYBAaHHS BCi€l MO3uIlii Ha MOTPIOHUI CTPOK 0€3 MOAANIBIIOrO MEePerysiay
BUKOPHCTOBYBAHUX I1HCTPYMEHTIB, iX KUIBKOCTI Ta IHIIMX mapamerpiB. [[uHamiuHe
XeKYyBaHHS K XEKyBaHHS PHU3UKIB OKPEMO OJHMH BIiJl OJHOr0, TOOTO BpO3IApi0 3
PETYISIpHUM TIEPETISI0OM XEDKYIOUOi TMO3HUIlii, Yy TOMY YHCIi BHUKOPHUCTOBYBaHHX
IHCTpYMEHTIB Ta ixHIX mapamerpiB. IlepeBaru i OCHOBHI HENOJIKH KOXHOI 3 0OpaHHX
CTpaTeriil XeIKyBaHHS.

Tema 5. BuzHauyeHHS ONTHUMAJBHOIO PIiBHSA XeI:KYBAHHS MAapPKETHHIOBHX
PM3HKIB aBialiiHOr0 MiANpUEMcTBA.

Opranizanis XeI)KyBaHHSI MapKETUHIOBUX PU3UKIB aBIallIHHOTO MIANPUEMCTBA HA
CHUCTEMHIM OCHOBI, OIO/DKET BHUTpAaT Ha Horo 3abe3nedeHHs. Po3poOka CTpyKTypHO-
JIOT1YHOI CXeMH IMPOLIECY BU3HAYEHHS ONTUMAJIBHOTO PIBHS X€JKYBaHHSI MapKETUHTOBUX
PU3HKIB Ha MiANPUEMCTBI. MaremMaTHdHI MeTOAM OOpPOOKH JaHUX. MeToJ eKCIIepTHUX
OIIIHOK, PO3paxyHOK BaroBuUX Koe(DiieHTIB s 3a0e3MedeHHs MIHIMaJIbHOT MOXUOKH
pe3ynbrary. EQeKTUBHICTh X€/P)KyBaHHS MapKETUHTOBUX PU3HKIB SIK CTYNIHb MOKPUTTS
3MiH y BapTOCTI XePKOBAaHOTO aKTHBY 3MIHAMH y BapTOCTI IHCTPYMEHTY X€JI)KYBaHHS.

Tema 6. Ouinka eQeKTHBHOCTI XeI:KYyBAaHHSI MAPKETHHIOBUX pPH3HKIB
aBialiiiHOTo MiANMpUEMCTBA.

Ouinka e(eKTUBHOCTI XEKyBaHHS MapKETMHTOBHX PHU3UKIB aBlalliifHOro
HiANMPUEMCTBA HA TIEPCTICKTUBHIN 1 PETPOCTICKTUBHIM OCHOBaX. SIKICHI 1 KUTbKICHI METOU
BU3HAYCHHA PIiBHS €(DEKTHBHOCTI XEe/HKYBaHHS MapKETUHTOBUX pHU3HKiB. OCHOBHI SIKiCHI
METO/H, 1[0 BKIIOYAIOTh METOJ BIAMOBITHOCTI KputnuHux TepMiHiB (CTM) 1 meron
Short-Cut (SC). Bubip KinbKICHOrO METOAY OLIHKH, SKHH MaKCHMAallbHO BiIMOBiTae
MOJITHI/TIPUHITUIIAM YIPABIiHHS PU3UKAMH, 10 3aCTOCOBY€ETHCS HA MIATPUMKY TI€BOCTI
B3a€MO3B’SI3KY 3 EKOHOMIYHOI Ta 013HECOBOI MO3MIII aBialliifHOTO MiAPHEMCTBA.

Tema 7. Po3poOka KOMILJIEKCHOI NporpaMu  YOpaBJiHHSI  PU3HKAMH
aBianiiinoro mignpuemcrea. InBecTHLiliHA Ta iHHOBaNLiliHA CKJIA0Bi B ynpasJiHHi
MAapKeTUHIOBUMH PU3UKAMM.

3arajbHi PU3MKM CYYacHOrO aBIalllfHOIO MiANPHEMCTBA, iX XapaKTEpUCTHKA U
knacudikamis. Kiacudikamis MapKeTHHTOBUX pPH3UKIB B 3aJi€KHOCTI BiJ €TariB
KHUTTEBOTO LMKy MianpueMctBa. Martpunst pusukiB. dakropu BIUIMBY. YIpaBiiHHS
pU3MKaMH B 1HBECTHUIIHHOMY TOpTdeni aBialliifHOro MiANPUEMCTBA. YTPaBIiHHSA
puU3MKaMM B IHHOBaliiHOMY TmopTdeni aBianidHoro  mianpuemcTBa. Micue
MapKETUHTOBUX PU3UKIB B KOMIUIEKCHIN MpOrpami yrpaBiiHHS pU3UKaMH HiANPUEMCTBA.
CrpykTypa ynpaBiiHHA KOMIUIEKCHOIO MPOTPamoro, 30HU BIANOBIAAIBHOCTI, KIOYOBUN
MEHEKMEHT IPOrpaMH.

Tema 8. XeqkyBaHHAIT ~ MAPKeTHHIOBHX  PHM3HMKIiB  fIK  iHCTPYMEHT
yIpPaBJIiHHS PUHKOBOK BapTiCTIO MiANPHEMCTBA.

Ouinka BIUIMBY oOprasizamii Oe3mepepBHOr0 XeKyBaHHS MapKETHHTOBHX
PU3HKIB TiANPHEMCTBA Ha (IHAHCOBUN pe3ydabTaT HOro AisIbHOCTI. YyTIHBICTH
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Tpan3akuiiiHi BUTpaTH NIANPUEMCTBA, iX Cy4acHl BUIU. 3MEHILEHHS BOJATUIBHOCTI
npuOyTKy MIANPUEMCTBA 3a PaxXYHOK XE€JKyBaHHS pPHU3MKIB. Marpuus MiHimizamii
BILUIMBY MapKETHHTOBUX PU3HMKIB HA ONEpalliifHy AISIbHICTH HiAIPUEMCTBA.

2.3. TeMaTUYHUH ILJIAH.

OO0csr HaBYAJILHUX 3aHSTH (TOI.)
Jlenna ¢popma 3aoyHa opma
HaBYaHHS HaBYaHHS
Ne Ha3Ba Temu = S
nop (TEMaTUYHOTO PO3IiTY) ol | & ol .| &
= = an @) = = am Q
2l 2 8 £ 2 | 8| &
o L | ©O| 9 & o | ©
> 53 > B3
o, o
= =
1 2 3 |4|5| 678|910
Moayas Nel « Xemx:KyBaHHSI MAPKETHUHTOBUX PU3UKIB»
InenTudikanis MapkeTUHIoBUX pu3ukiB. CyTHICTh 8 cemecTp 8 cemecTp
1.1 | MAPKETUHTOBOrO PU3HKY K EKOHOMIYHOI KaTeropii,
vap pOTO PHSHEY P 71223 41| - |3
fioro QyHKIi.
Knacugikanis MmapkeTHHroBux pu3ukis. Po3pobka
1.2 | cucremu kinacudikarllii o € aganTABHOIO IS 8122|441 - 3
NPUUHSATTS CBOEYACHUX YIPABJIIHCHKUX PIIICHb.
Bu3HaueHHS CYTHOCTI MOHSTTS «XEIKyBaHHS
1.3 | MapKEeTUHTOBUX PU3HUKIBY», POPMHU XA KYBAHHS 8 |22 |4 |2212] - |20
PU3HKIB.
Crparerii Xe)KyBaHHS MAapKETUHTOBUX PU3UKIB
1.4 | - TPATErI XKy P P 82/ 2|4| 9cemecrp
aBialliifHOTO MiANPUEMCTBA.
Bu3HaveHHs ONTUMATBHOTO PiBHS X€IKYBaHHS 2
15 HOTO PIBIL XEIDLY 12 | 2 6 |12/ 1| 1 |10
MapKETHHT'OBUX PU3MKIB aBiallifHOrO MiANPUEMCTBA. 2
Orinka e(peKTUBHOCTI X€IHKYBaHHS MapKETUHTOBHX 2| 2
1.6 | Ouiika CQEKTHBHOCTI Xeicy P 14 6 (12/1| 1 |10
PHU3UKIB aBialiifHOrO MiIPUEMCTBA. 2| 2
Po3pobka KOMIUIEKCHOI TpOrpaMu yIpaBiIiHHS
W3MKaMH aBialiifHoro mignpuemcTBa. [HBecTuIiiina 2| 2
1.7 | P . AIPHEMCTRA. B 14 6 |18/ 1| 2 |15
Ta IHHOBAI[IHA CKJIAJIOBI B YIIPABIIHHI 2| 2
MapKETHHTOBUMH PU3UKAMH.
XemKyBaHHS MApPKETUHTOBUX PU3HKIB K
. : ) 2| 2
1.8 | iHCTpyMeHT ynpaBIiHHS PUHKOBOIO BapTiCTIO 14 5| o 6 (17/1 | 2 |14
MiIPUEMCTBA.
1.9 | lomamne 3apaanus Nel, Ne2 16| -] - 116 - | - - -
1.10| MonynbpHa KOHTpOJBbHA poOoTa Nel 4 | 2| -1 2 |-|-| - ]-
1.11| KontponbHa (momamnias) podorta (3DH) Nel, No2 - -1 -1-116] -] - |16
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2.4. JloMalHe 3aBAaHHs, 3aB/IaHHS HA KOHTPOJIbHY (IOMAIIIHIO) PO6OTY
BPH)

B 8-my cemecTpi CTyAeHTM BHKOHYIOTH 2-Ba JomaimHix 3aBaaHHs (/3),
BIZITIOBITHO /10 3aTBEP/KEHUX B YCTAHOBICHOMY MOPSIKY METOJUYHHUX PEKOMEHIAIIN, 3
METOI0 3aKpIIUICHHS Ta TMOTJIUOJICHHS TEOPETHYHHX Ta MPAKTHYHUX 3HAHb Ta BMIHb,
HA0yTUX Y TPOIECI 3aCBOEHHS HABUAJIBLHOTO MaTepially AWCIUIUIIHA B 0O0JacTi
XeKyBaHHs MapKETUHTOBUX PU3HKIB.

Konkperna wmerta JI3Nel monsrae B OTpUMaHHI YSBICHHS MPO OCHOBU Ta
0COOJIMBOCTI XEKYBaHHS ICHYIOUMX MAapKETHMHIOBUX PHU3UKIB, PO 3aBJaHHA Ta ix
BUpIIIEHHS B I cdepi, Npo o0coOIMBOCTI BUKOPUCTAHHS (QOpPM 1 IHCTPYMEHTIB
XeKyBaHHS Ta (OpPMYBaHHS Y CTYACHTIB YMIHHS iX 3aCTOCOBYBAaTH y MPaKTUYHIN
TISUTBHOCTI CY9aCHOT'O aBiaIllIfHOTO MiAIPHEMCTBA.

Konkperna mera /I3Ne2 mosnsirae B OTpUMaHHI CTYJIEHTaMU MPaKTUYHUX HABUYOK
o0 MoOYyAOBH CHUCTEMHU Kiacudikaiii MapKEeTHHTOBHUX PHU3UKIB B 3aJIEKHOCTI BiJ
KOHKPETHHX €TalliB JKHTTEBOTO IUKIY aBIaIlifHOTO TMIiJMPUEMCTBA, PO3POOKH I
HATIOBHEHHSI MATPUIll PU3UKIB, KPUTUYHIN OI[iHII ()aKTOPIB BILUIHBY.

Jns ycnimHoOro BUKOHaHHS 2-X [I3 CTyJeHT MOBUHEH 3HATH KJIIOYOBI NPUYUHU
BUHUKHEHHS] MapKETUHIOBUX PU3MKIB HA MIANPUEMCTBI, iX Kiacu]ikallito 3a JKepeaaMu
BUHUKHEHHS, BUIM ICHYIOUHMX CTpaTerid XeKyBaHHS MapKETHHTOBHX PH3UKIB, METOAU
00poOKM NaHuX (SIKICHI Ta KUIbKICHI) Ta Miclle MapKEeTMHIOBHX PU3HKIB B KOMIUICKCHIN
mporpami ympaBiiHHS pPHU3WKAMHU aBIallIfHOTO MIAMPUEMCTBA Ta BMITH BHU3HAYaTH U
Ha/aBaTH KPUTHYHY OI[IHKY TepeBaraM W HeJoiikaM 0oOpaHOi cTpaTerii XeKyBaHHS,
PO3pOOIISITH CTPYKTYPHO-JIOTIYHY CXeMy NpPOIeCY BHU3HAYECHHS ONTHMAJIBHOTO PiBHSA
XEIDKyBaHHS MAapKETMHTOBUX PH3HUKIB, (OPMYBAaTH TPOIMO3ULII MIOJ0 3MEHIIECHHS
BOJIATWJIBHOCTI MPHUOYTKY MiANPUEMCTBA 32 PAXYHOK XEIKYBaHHS HOTr0 MapKETUHTOBUX
PH3HKIB.

Bukonanusa, odopmienHs Ta 3axucT JI3  3A1HCHIOETBCS  CTYIEHTOM B
IHIUBITYATIbHOMY MOPSIKY B1AMOBIAHO JO METOJAUYHUX PEKOMEHIAIIN.

Yac, motpiOuuii mist BukoHanHs J[3Nel ta JI3Ne2 — mo 16 rommH camocTiiHOT
poboTwu.

Jas crynentiB 3®H — 3aBmaHHs UIsi BUKOHAHHS 2-X KOHTPOJBHUX pPOOIT
PO3pOOISIOTECS aBTOPOM pobOovoi mporpamu. HapuanbHi MaTepiain 3aTBEPHKYIOTHCS
MPOTOKOJIOM 3acCilaHHS BUIYCKOBOi Kadeapu, AOBOAATHCS JO BiIOMa CTyACHTa
IHIUBITYaTbHO 1 BUKOHYIOTBCS BIIOBIIHO IO METOJIWYHUX pekoMmeHmaiid. Hampukmar,
HOMEp BapiaHTy TEOPETUYHOT YACTUHM Ta MPAKTUYHOI YACTUHU BU3HAYAETHCS 3a MEPILIOI0
JITepor0 MpI3BUIIA Ta OCTAHHBOI LU(GPOIO IHAMBIAYAaTbHOTO HABYAJIBHOTO IUIAHY
CTYJCHTA.

2.5. llepeJtik nUTaHb 1JIs1 HIATOTOBKH 10 €K3aMeHY.
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[lepenik muTaHb Ta 3MICT 3aBAaHb YIS MIATOTOBKHU JI0 €K3aMEHY, PO3POOIISIIOTHCS
MPOBITHUM BUKJIaAa4eM Kadeapu BIIMOBIIHO A0 poOOUOi MporpaMu, 3aTBEPIXKYETHCS Ha
3aciiaHH1 kKadeapu Ta JOHOCUTHCS J0 BiAOMa CTY/CHTIB.

3. HABUHAJIBHO-METOJANYHI MATEPIAJIA 3 TUCHUITJITHA
3.1. Meroau HaBYaHHS
[Ipn BHBUYEHHI HABYAJIBHOT JUCIUILUTIHM BUKOPHUCTOBYIOTBHCS HACTYIHI METOJU
HABYaHHSI: CJOBECHI (TMOsSCHEeHHsA, Oecifa, JUCKYCis, Iiajior), IMOsCHIOBAJIBHO-HAOUYHI
(meMoHCTpalisg, UTIOCTparis), MpakTU4Hi (pIilIeHHs 3aja4, AUIOBI irpu), YacTKOBO-
MIOIITYKOB1 Ta TOCIT1THUIIbK]I METOIH.

3.2. PekomenioBaHa Jiireparypa

ba3oBa Jgireparypa

3.2.1. Michel Crouhy, Dan Galai, Robert Mark. Risk Management / McGraw-Hill
Education, 2000, 605p.

3.2.2. Fabrizio Casaretto. HEDGING PRACTICES: Risk Management Practices
with Derivative Instruments in Commaodity and Financial Markets / Paperback — March
9, 2018, 209p.

3.2.3. Wayne Penello, Andrew P. Furman. Risk Is An Asset: Turning Commodity
Price Uncertainty Into A Strategic Advantage Hardcover / ForbesBooks (August 11,
2020), 240p.

3.2.4. 3amrxoBa H.JI., Tlomimyk LI, byra H.FO., Coxomox K.}O. IloBeminka
criokuBava. HaBuaneHuii mociOHuk. — Binaunsg: BunaBanuo-penakiiiamii Bigaur BTEI
KHTEY, 2018. —200 c.

3.2.5. Pusuku B mapkerunry: niapyunuk / O. L. JlabypueBa. — Kuis : KuiB. Hai.
TOPr.-eKOH. YH-T, 2019. — 476 c.

3.2.6. Pimyxk JL.I. YnpaBminHsS pu3uKaMu: KOHCHEKT JieKIiid. [BaHO-DpaHKIBCHK :
IOHTVYHI'. 2020. 68 c.

3.2.7. Pimyk JL.I. VYmpaBniHHA pu3UKaMu: TMpakTHKyM. I[BaHO-DpaHKIBCHK
[OHTYHI'. 2020. 47 c.

JlonomizkHa JiiTeparypa

3.2.8. Ray W. Frohnhoefer. Risk Assessment Framework: Successfully Navigating
Uncertainty (English Edition) / PPC Group, LLC; 2nd edition (25 Oct. 2019), 187p.

3.2.9. Yropaninaa pusukamu: HaBuanbHuil HaouHmid mociOHMK [EnexTponHuit
pecypc]: HaBu. nocib. A cTyn. cneniaabHocTi 073 «Menemxkment» / M.O. KpaBuenko,
K.O. bospunoBa, K.O. Komimmuceka; KIII im. Iropss Cikopcekoro. — Enextponni
tekcToBi aani (1 daitn: 18 M6aiir). — Kuis : KIII im. Iropst Cikopcekoro, 2021. —432c.

3.2.10. banyesa O.B., T'omgapos B.M., Jlapina P.P. Ympapninas pmsukamu B
norictuni. Hauanpauit nocioruk s BH3. Kui: Konmop. 2019. 254c.

3.2.11. Crapoctina A.O. Pusuk-menemxment. Kuis: Kongop, 2018. 220c.

3.2.12. bunoBoaceka O. MapkeTuHroBa MOJITHKA PO3MOAUTY 1HHOBALIMHOL
MPOAYKIIi MpoMHCIOBUX MiAnpueMctB. Monorpadis. — Kuis: LlenTp HaB4anbHOT
mireparypu, 2018. 462c.
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3.2.13. bapabanoBa B.B. Mapkerunrosi gociimkeHHs: HaB4. nocid. Kpusuii Pir:

JonHVET, 2020. 136 c.

3.3. Inpopmaniiini pecypcu B InTepueri
3.3.1. www.mr.com.ua
3.3.2. www.er.nau.edu.ua

3.3.3. l'os10BHE yIpaBiliHHSA CTATHUCTUKU YKpainu http://www.ukrstat.gov.ua
3.3.4. Ykpaincbka Acoriiatiist Mapkerunry http://uam.in.ua/

3.3.5. MapkerunroBwuii noprain http://www.marketing-research.in.ua

3.3.6. InrepHeT mopran iHCTHTYTY pU3UK-MeHeKMeHTY: http://theirm.org/the-risk-

profession/risk-management.aspx

4. PEUTUHI OBA CUCTEMA OLIHIOBAHHSI HABYTUX CTYJIEHTOM
3HAHb TA BMIHb

OIiHIOBaHHS OKPEMHUX BH/IIB BHKOHAHOI
3I1HACHIOETHCA B Oaiax BIAMOBIIHO 10 Ta0.4.1.

CTYACHTOM HaBYaJIbHO1L

poboTtu

Tabmuns 4.1

MakcuMaJbHa KUIBKICTH 0aJ1iB

Jenna ¢gopma | 3aouna ¢popma
HABYAHHS HABYAHHS
Bua HaBuyabHOI podoTH Moayas Nel

BuKoHaHHS TECTOBUX 3aBJIaHb ITiJl Yac MPAKTHYHUX £ CRIEE D 2 COIEE L
3aHATH 18 20
Po3p’si3anHs  3amad, BIAMOBiAI HAa TEOPETHUYHI
NUTAaHHA T Yac ayauTopHOi poboTH  Ha 18 20
MPAKTUIHHUX 3aHATTSIX
BukoHaHHA Ta 3aXHMCT JOMAIIHBOTO 3aBAaHHA Ne 1, 20 i
No2 (cymapho)
BukoHaHHA Ta 3axucT KOHTpoibHOI podotu (3PH) ) 20
Nel, No2 (cymapho)
s 0onycky 00 6UKOHAHHA MOOYIbHOI KOHMPOJIbHOL 34 Ganie i
pobomu Nel cmydenm mae Habpamu He MeHule
BukoHaHHS MOTyTIbHOT KOHTPOJIbHOT poboTH Nel 24 -
Ycboro 3a moayasmu Nel 80 60
CemMecTpoBHii eK3aMeH 20 40

YcLoro 3a TUCHUILTIHOIO

100

4.2. BukoHaHI BUIM HaBYaJIbHOi pOOOTH 3apaxOBYIOThCA CTYACHTY, SIKIIO BiH

OTPUMAB 33 HUX MO3UTUBHY PEUTHHIOBY OLIIHKY.
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4.3. Cyma pEUTHUHTOBUX OI[IHOK, OTPUMAHUX CTYIEHTOM 3a OKpeMi BHUIH
BUKOHAHOT HABYAJIBHOT POOOTH, CTAHOBUTH IMOTOYHY MOAYJIBHY PEUTHHIOBY OIIIHKY, sSKa
3aHOCHUTHCS JIO BiIOMOCTI MOYJIBHOTO KOHTPOITIO.

44, Cyma TiICYyMKOBOI CEMECTPOBOi MOAYNIBHOI Ta eK3amMeHalliliHol
PEUTHHTOBUX OIIHOK, y 0anax CTaHOBHUTH MIJCYMKOBY CEMECTPOBY PEHTHHTOBY OIlIHKY,
sKa MepepaxoBYeThCs B OLIHKH 3a HAI[IOHATBHOMO MIKanoro Ta mkanow ECTS.

4.5. TlincymkoBa ceMecTpoBa pEHTHMHIOBa OLlIHKa B 0Oajiax, 3a HalllOHAJIbHOIO
mkajoro Ta mkagoro ECTS 3aHocuThesd 10 3alIIKOBO-€K3aMEHAIHHOT BIIOMOCTI,
HABYAJIIBHOT KAapTKM Ta 3alliKOBOI KHWXXKH CTYACHTa, Hanpukiajn, Tak: 92/Biom./A,
87//loope/B, 79//]oope/C, 68/3a0086./D, 65/3a006./E Tomio.

4.6. [lincymkoBa peHTHHTOBA OIlIHKA 3 JUCUUIUIIHA JOPIBHIOE MiJACYMKOBIN
CEMECTpPOBIA PEUTHHTOBIN OINIHIN. 3a3HavyeHa IMIACYMKOBAa pPEUTHHTOBA OIlIHKA 3
JTUCHMIUIIHYA 3aHOCUTHCA 10 [JonaTky 10 auruioma.
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INTRODUCTION

The Course Training Program on the «Fundamentals of Marketing on Transporty is based on the
"Methodical guidance for the subject course training program", approved by the order Ne 249/0x, of
29.04.2021 and corresponding normative documents.

1. EXPLANATORY NOTES

1.1. Place, objectives, tasks of the subject

Place: this educational discipline is the theoretical and practical basis of a set of knowledge and
skills that form the profile of a specialist in understanding the tools for adapting the marketing activi-
ties of enterprises to the specific conditions of modern turbulent markets.

Main target of teaching the discipline is to formation of competences regarding the formation of
future specialists' system of theoretical knowledge and acquisition of practical skills in the field of
analysis and identification of marketing risks of the aviation enterprise, their evaluation and minimiza-
tion.

The tasks of the discipline are:

- understand the theoretical and methodological principles of defining the essence of the concept
of “hedging marketing risks”;

- reveal the essence of marketing risks, determine their classification, characterize internal and
external factors that determine a certain type of risks;

- have the skills to classify marketing risks in a system that is adaptive and convenient for timely
management decisions;

- identify and analyze the key economic components of marketing risks;

- perform an analysis of the effectiveness of marketing risk hedging using the example of a mod-
el of an operating aviation enterprise;

- to have tools for improving the process of finding the necessary level of hedging of marketing
risks of aviation enterprises;

- to know the essence of the methodical approach to the comprehensive assessment of marketing
risks, taking into account the use of innovative indicators;

- analyze the effectiveness of marketing risk management methods;

- be able to make management decisions in difficult and unpredictable conditions, which requires
the use of new approaches and high-quality risk forecasting;

- form proposals for improving the methodical approach to assessing the marketing risks of an
aviation enterprise based on expert determination of the specific weight of the influence of each indi-
vidual type of risk;

- apply a methodical approach to level assessment marketing risk taking into account the matrix
of their minimization.

1.2. Learning outcomes, the subject makes it possible to achieve

- Demonstrate knowledge and understanding of the theoretical foundations and principles of
marketing activities.

- Apply acquired theoretical knowledge to solve practical tasks in the field of marketing.

- Collect and analyze the necessary information, calculate economic and marketing indicators,
justify management decisions based on the use of the necessary analytical and methodical tools.

- Determine the functional areas of the marketing activity of the market entity and their interrela-
tionships in the management system, calculate the relevant indicators that characterize the effective-
ness of such activities.

- Assess the risks of conducting marketing activities, to establish the level of uncertainty of the
marketing environment when making management decisions.

- To be responsible for the results of one's activity, to show entrepreneurial and managerial ini-
tiative skills.
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- To be able to substantiate innovative and effective methods, to apply the features of software
products and services on the electronic market, to form an optimal assortment, to be able to increase
sales volumes, to strengthen the reputation and to form demand for a new product of companies on the
Internet, to use marketing tools to promote software products and services on the electronic market to
ensure the competitiveness of enterprises.

1.3. Competences the subject makes it possible to acquire

As a result of studying the discipline the student must acquire the following competencies:

- ability to solve complex specialized problems and practical problems in the field of marketing
activities or in the learning process, which involves the use of appropriate theories and methods and is
characterized by complexity and uncertainty of conditions;

- ability to abstract thinking, analysis and synthesis;

- ability to learn and acquire modern knowledge;

- ability to logically and consistently reproduce the acquired knowledge of the subject area of
marketing;

- ability to use the theoretical provisions of marketing to interpret and predict phenomena and
processes in the marketing environment;

- ability to develop marketing support for business development in conditions of uncertainty;

- ability to carry out analytical processing of the results of the financial and economic activities
of enterprises and to determine financial and marketing risks, analyze and structure economic phenom-
ena and consequences from the point of view of modern theoretical, organizational and methodological
foundations of accounting and taxation;

- ability to understand the features of the software product and services in the electronic market,
to apply the basic tools and methods of planning and organization of sales in the electronic market, to
establish communications using the global computer network Internet and to plan, implement and car-
ry out marketing activities of the enterprise in social networks, to develop strategies and optimally
choose tools and methods for effective website optimization, collect, analyze, measure, submit and in-
terpret information about website visitors in order to make effective marketing decisions for market
entities, including aviation industry enterprises.

1.4. Interdisciplinary Connections

The academic subject “Hedging marketing risks” is based on knowledge of academic subjects
such as: “Marketing”, “Basics of electronic marketing”, “Industrial enterprise marketing”, “Holistic
marketing”, “Analytics in marketing”, “Business analytics of communications”, “Logistics and supply
chain management” which are taught within the framework of the bachelor's degree.

2. COURSE TRAINING PROGRAM ON THE SUBJECT

2.1. The subject content
The training material of the discipline is structured on a modular basis and consists of one train-
ing module Nel “Hedging marketing risks”, which is logically complete, relatively independent, in-
tegral part of the curriculum, the assimilation of which involves a modular test and analysis of its re-
sults.

2.2. Modular structuring and integrated requirements for each module
Module Nel Module Nel “Hedging marketing risks”

Integrated requirements to the module Nel:

Know:

- concepts and key causes of marketing risks;

- classification of marketing risks by sources of their occurrence;

- definition of the essence of the concept of “hedging marketing risks”;

- types of marketing risk hedging strategies of an aviation enterprise;
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- data processing methods for determining the optimal level of hedging of marketing risks of
aviation enterprises;

- general risks of a modern enterprise, their characteristics and classification;

- the place of marketing risks in the comprehensive risk management program of the aviation en-
terprise.

Learning outcomes:

- to develop a project of an adaptive marketing risk classification system based on the model of
an operating aviation enterprise;

- use a tool to ensure a certain level of liquidity of the company's assets as a means of managing
its risks;

- determine and provide a critical assessment of the advantages and disadvantages of the hedging
strategy chosen by the enterprise;

- to develop a structural and logical scheme of the process of determining the optimal level of
hedging of marketing risks at the aviation enterprise;

- form proposals for reducing the volatility of the company's profit by hedging its marketing
risks.

Topic 1. Identification of marketing risks. The essence of marketing risk as an economic
category, its functions.

Enterprise functioning in conditions of uncertainty and risk, market turbulence. Concept, essence
of marketing risks and key reasons for their occurrence. Functions of risk and features of its manifesta-
tion in modern conditions. Psychological prerequisites for making risky decisions by the management
of aviation enterprises.

Topic 2. Classification of marketing risks. Development of a classification system that is
adaptive for making timely management decisions.

Classification of marketing risks by sources of their occurrence. Approaches to the classification
of marketing risks according to M. McDonald, T.O. Oklander, other leading marketing scientists.
Strengths and weaknesses of existing classifications of marketing risks, their main shortcomings and
adaptability to the conditions of practical activity of modern aviation enterprises. Development of an
adaptive marketing risk classification system based on the model of an operating aviation enterprise.

Topic 3. Definition of the essence of the concept of “marketing risk hedging”, forms of risk
hedging.

Theoretical and methodological principles of defining the essence of the concept of “marketing
risk hedging”. Forms of marketing risk hedging and tools for their limitation. Liquidity of aviation en-
terprise assets as a means of risk management. Categories of marketing risk management: acceptance,
transfer, avoidance and mitigation.

Topic 4. Marketing risk hedging strategies of an aviation enterprise.

Types of strategies for hedging marketing risks of an aviation enterprise: static and dynamic
hedging. Static hedging is a one-time hedging of the entire position for the desired period without fur-
ther review of the instruments used, their number and other parameters. Dynamic hedging is the hedg-
ing of risks separately from each other, that is, retail with regular review of the hedging position, in-
cluding the instruments used and their parameters. Advantages and main disadvantages of each of the
selected hedging strategies.

Topic 5. Determination of the optimal level of hedging of marketing risks of an aviation en-
terprise.

Organization of hedging of marketing risks of the aviation enterprise on a systemic basis, the
budget of expenses for its provision. Development of a structural and logical scheme of the process of
determining the optimal level of marketing risk hedging at the enterprise. Mathematical methods of
data processing. The method of expert evaluations, calculation of weighting factors to ensure the min-
imum error of the result. Effectiveness of marketing risk hedging as the degree to which changes in the
value of the hedged asset are covered by changes in the value of the hedging instrument.
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Topic 6. Evaluation of the effectiveness of hedging marketing risks of an aviation enter-
prise.

Evaluation of the effectiveness of hedging marketing risks of an aviation enterprise on a prospec-
tive and retrospective basis. Qualitative and quantitative methods of determining the level of effective-
ness of marketing risk hedging. Key qualitative methods include the Critical Term Matching Method
(CTM) and the Short-Cut Method (SC). The selection of a quantitative assessment method that is most
consistent with the risk management policy/principles applied to support the effectiveness of the rela-
tionship from the economic and business standpoint of the aviation enterprise.

Topic 7. Development of a comprehensive risk management program of an aviation enter-
prise. Investment and innovation components in marketing risk management.

General risks of a modern aviation enterprise, their characteristics and classification. Classifica-
tion of marketing risks depending on the stages of the life cycle of the enterprise. Risk matrix. Factors
of influence. Risk management in the investment portfolio of an aviation enterprise. Risk management
in the innovative portfolio of the aviation enterprise. The place of marketing risks in the comprehen-
sive risk management program of the enterprise. Structure of complex program management, areas of
responsibility, key management of the program.

Topic 8. Hedging marketing risks as a tool for managing the market value of an enterprise.

Assessment of the impact of the organization of continuous hedging of marketing risks of the en-
terprise on the financial result of its activity. The sensitivity of the aviation company's revenues to
changes in the external environment. Transaction costs of the enterprise, their modern types. Reducing
the volatility of the company's profit due to risk hedging. Matrix of minimizing the impact of market-
ing risks on the operational activities of the enterprise.

2.3. Training schedule of the subject

Academic Hours
Ne Topic . Self-
Total | Lectures | Practicals
Study
1 2 3 4 5 6
Identification of marketing risks. The essence of 8 semester
1.1 | marketing risk as an economic category, its func- 7 2 2 3
tions
Classification of marketing risks. Development of a
1.2 | classification system that is adaptive for making 8 2 2 4
timely management decisions
13 Definition of the essence of the concept of “market- 8 2 5 4
"~ | ing risk hedging”, forms of risk hedging
14 Marlfetlng risk hedging strategies of an aviation en- 8 5 5 4
terprise
Determination of the optimal level of hedging of 2
15 . . - . 12 2 6
marketing risks of an aviation enterprise 2
Evaluation of the effectiveness of hedging marketing 2 2
16 | . . . 14 6
risks of an aviation enterprise 2 2
Development of a comprehensive risk management
program of an aviation enterprise. Investment and 2 2
1.7 | : . L 14 6
innovation components in marketing risk manage- 2 2
ment
Hedging marketing risks as a tool for managing the 2 2
1.8 . 14 6
market value of an enterprise 2 2
1.9 | Homework Nel, Ne2 16 - - 16
1.10| Module test Nel 4 2 - 2
Total for the module Nel | 105 24 24 57
Total for the subject | 105 24 24 57
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2.4. Homework

In the 8th semester, students perform the 2nd homework (HW), in accordance with the methodo-
logical recommendations approved in the established order, with the aim of consolidating and deepen-
ing the theoretical and practical knowledge and skills acquired in the process of assimilating the educa-
tional material of the discipline in the field of marketing risk hedging.

The specific purpose of HW Nel is to get an idea about the basics and features of hedging exist-
ing marketing risks, about tasks and their solutions in this area, about the features of using forms and
tools of hedging and forming students' ability to apply them in the practical activities of a modern avia-
tion enterprise.

The specific goal of HW Ne2 is for students to acquire practical skills in building a marketing
risk classification system depending on the specific stages of the life cycle of an aviation enterprise,
developing and filling in a risk matrix, and critically evaluating influencing factors.

In order to successfully complete the 2nd HW, the student must know the key causes of market-
ing risks at the enterprise, their classification by sources of occurrence, types of existing marketing risk
hedging strategies, data processing methods (qualitative and quantitative) and the place of marketing
risks in the comprehensive risk management program of an aviation enterprise and be able to deter-
mine and provide a critical assessment of the advantages and disadvantages of the chosen hedging
strategy, develop a structural and logical scheme of the process of determining the optimal level of
hedging of marketing risks, formulate proposals for reducing the volatility of the company's profit by
hedging its marketing risks.

Execution, registration and protection of the HW is carried out by the student individually in ac-
cordance with methodical recommendations.

The time required to complete HW Nel and HW Ne2 is up to 16 hours of independent work.

2.5. List of questions for preparation to the Graded Test

The list of questions and the content of tasks for preparation for the Graded Test are developed
by leading teachers and approved by the minutes of the department meeting and brought to the notice
of students.

3. BASIC CONCEPTS OF GUIDANCE ON THE SUBJECT

3.1. Learning methods

The following teaching methods are used in the study of the discipline: word-spring (explana-
tion, conversation, discussion, dialogue), explanatory-visual (demonstration, illustration), practical
(problem solving, business games), partial search and research methods.

3.2. List of references

Basic literature

3.2.1. Michel Crouhy, Dan Galai, Robert Mark. Risk Management / McGraw-Hill Education,
2000, 605p.

3.2.2. Fabrizio Casaretto. HEDGING PRACTICES: Risk Management Practices with Derivative
Instruments in Commaodity and Financial Markets / Paperback — March 9, 2018, 209p.

3.2.3. Wayne Penello, Andrew P. Furman. Risk Is An Asset: Turning Commodity Price Uncer-
tainty Into A Strategic Advantage Hardcover / ForbesBooks (August 11, 2020), 240p.

3.2.4. 3amkoBa H.JI., ITonimyxk L.I., Byra H.}O., Cokomnrox K.}O. [ToBeninka crnoxxuBaua. HaBua-
npHUN 1TociOHUK. — Binaums: BunaBando-penakiiiinuii Bigain BTEI KHTEY, 2018. — 200 c.

3.2.5. Pusuku B mapketusry: nigpydnuk / O. 1. JlaGypuesa. — KuiB : KuiB. Haul. Topr.-eKoH. yH-
T, 2019. — 476 c.

3.2.6. Pimyk JL.I. YnopaBninHs pusukamu: KoHCHekT Jekiiil. IBano-®pankiseek : [OHTYHI.
2020. 68 c.

3.2.7. Pimyxk JI.I. YnpaBninus pusukamu: npaktukyM. IBano-®pankisesk : IDHTYHI'. 2020. 47
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Additional literature

3.2.8. Ray W. Frohnhoefer. Risk Assessment Framework: Successfully Navigating Un-
certainty (English Edition) / PPC Group, LLC; 2nd edition (25 Oct. 2019), 187p.

3.2.9. Ynpapninag pusukamu: HapuansHuii HaouHuii mociOHWK [EnexTponHuit pecypcl:
HaBY. 1Moci0. Ay cTya. crenianbHocTi 073 «MenemxmenT» / M.O. KpaBuenko, K.O. Bosipuno-
Ba, K.O. Konimmuceka; KIII im. Irops Cikopebkoro. — EnektpoHnHi TekcToBi naHi (1 daiin: 18
Mobaiit). — Kuis : KIII im. Iropsa Cikopebkoro, 2021. —432c.

3.2.10. banyesa O.B., I'oruapoB B.M., Jlapina P.P. YnpaBniHHa pu3uKkaMu B JIOT1CTHIII.
Hapuanbuamii mocionuk mist BH3. Kuis: Konmop. 2019. 254c.

3.2.11. Crapoctina A.O. Pm3uk-menemxment. Kuis: Kongop, 2018. 220c.

3.2.12. binoBoaceka O. MapkeTHHroBa MONITHKA PO3MOAUTY 1HHOBALIWHOI MPOIYKINT
MPOMHUCIIOBUX MianpueMcTB. MoHorpadis. — Kwuis: Llentp HaBuanpHOi miteparypu, 2018.
462c.

3.2.13. bapabanoBa B.B. MapketunroBi gociipkeHHs: HaB4. mmoci6. Kpusuii Pir: Jlon-
HVYET, 2020. 136 c.

3.3. Internet Information resource

3.3.1. www.mr.com.ua

3.3.2. www.er.nau.edu.ua

3.3.3. T'onoBHE yrpaBImiHHS CTaATUCTHKK YKpainu http://www.ukrstat.gov.ua

3.3.4. Ykpainceka Acouiatiist Mapketunry http://uam.in.ua/

3.3.5. Mapkerunrowii mopran http://www.marketing-research.in.ua

3.3.6. IutepHer mopranm  IHCTUTYTY  pPH3HK-MEHEIDKMEHTY:  http://theirm.org/the-risk-
profession/risk-management.aspx

4. RATING SYSTEM OF KNOWLEDGE AND SKILLS ASSESSMENT

4.1. Assessment of certain kinds of student academic work is carried out in accordance with
table 4.1.
Table 4.1

Kind of Academic Activities Max grade

Module Nel
8 semester

Execution of test tasks during practical classes 18

Problem solving, answers to theoretical questions during
classroom work in practical classes

Homework Nel, No2 20
Execution of creative and individual task -
For carrying out module test Ne 1, a student must receive

18

not less than 34 points
Module test Nel 24
Total for the module Nel 80
Semester exam 20
Total for the subject 100

Credit graded rating is determined (in points and on a national scale) based on the results of all
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types of educational work during the semester.

4.2. Executed kind of training is enrolled to student if he received for it a positive assessment of
national scale.

4.3. A sum of a rating estimations got a student for the different types of the executed education-
al work presents a current module rating estimation that is brought to the list of module control.

4.4. In the case of graded test, the final semester rating is converted into a grade on the national
scale and the ECTS scale.

4.5. Final Semester rating score entered into the record book and educational card student, for
example: 92/Excel./A, 87/Very Good/B, 79/Good/C, 68/Satisf./D, 65/Sufficient/E etc.

4.6. Final rating score in points on discipline equals to total rating assessment for semester. Final
rating score on discipline is entered to diploma Annex.
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