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ANNOTATION

Explanatory note to the Qualification Paper «Marketing activity of
transnational corporations» 97 pages, 26 figures, 9 tables, 45 literary sources, 2
appendices.

MARKETING, MARKETING ACTIVITIES, BANKING MARKETING,;
DIGITAL MARKETING; BANKING PRODUCTS AND SERVICES MARKET;
DIGITALIZATION; FINANCIAL TECHNOLOGY:; INTERNET BANKING

The object of study is digital marketing and its implementation peculiarities in
the banking sector, and the subject The process of implementing digital marketing in
the banking industry.

The purpose of the Qualification Paper is research the implementation
peculiarities of digital marketing in banks, identify key success factors and challenges
that banks may encounter when implementing digital marketing strategies..

Research methods: abstract-logical and system-structural analysis, inductive
and deductive methods of data summarization, quantitative and qualitative analysis,
economic-statistical, comparative analysis, graphic and others.

The methodological basis of the study: reviews of banks, reports and statistical
data of banks, data from scientific periodicals, scientific resources of the Internet.

The scientific novelty of the obtained results: summarized theoretical
foundations of digital marketing in the marketing activities of a bank and research of
the banking sector of the economy and JSC «CREDI AGRICOLE BANK».

Recommendations for using:Liabilities by groups of banks, Profit/losses and
return on equity, how Ukrainian banks survive the war, rating of reliable banks of
Ukraine in 2023, TOP Ukrainian and foreign banks, SWOT analysis of Credit
Agricole Bank, Marketing aspects bank to the sector of Ukraine, , summary Values
for website Credit Agricole Bank Ukraine, overall page performance metrics Credit
Agricole Ukraine (Facebook), user statistics for Credit Agricole Ukraine (Facebook),
Facebook progress graphs for Credit Agricole Ukraine (Facebook), recommendations
for improving the digital marketing of JSC "CREDI AGRICOLE BANK.
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INTRODUCTION

In modern economic conditions and dynamic and often contradictory changes
of the modern market of banking services in our country, every private or state bank
strives to achieve maximum satisfaction of the demands of existing and potential
clients on mutually beneficial terms for all stakeholders.

To achieve this goal, the use of a complex of marketing tools is necessary,
which objectively requires comprehensive research of all theoretical and practical
aspects of banking marketing and the banking sector of the economy.

Thus, in modern highly competitive market conditions, it is not enough for a
bank to develop a new quality product or service, set an optimal price for it, and
choose effective distribution channels. Due to the development of internet banking
and changes in mobile phone usage paradigms, more attention is being paid to the
marketing communication policy in enterprise management. In this case, the
company's marketing communication system aims to inform, persuade, remind
consumers about its product, support its sales, and create a positive image of the
bank.

Once, the real economy sector and the banking sector worked almost separately
from each other. Now, with the development of economic and social processes, the
market of banking services is characterized by a closer combination and
interpenetration. This results in an increased influence on the economic and social
parameters of society by the banking sector. A clear confirmation of this situation is
the statistics of the increase in the number of banking groups.

Despite the reduction in the number of banks, the market of banking services is
considered one of the most dynamically developing sectors of the Ukrainian
economy, which is increasingly becoming digital according to the latest trends. The
study of the problems of the development of the banking sector of Ukraine represents
significant scientific and practical interest, taking into account the increasing
importance of the banking sphere for the country's economy, business processes, and

Increasing competition among enterprises in this market.
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The main factor and internal lever for increasing the dynamic influence of
banks on socio-economic processes have become the transition of banking activities
from operational orientation to marketing orientation, which have fundamental
differences between them. For example, while operational orientation of banking
business focuses on technological, organizational, and accounting procedures of
business, marketing orientation is customer-oriented at its core, which implies
concentrating the company's marketing activities on identifying the existing and
potential demands of economic entities in the banking market and developing
strategies and tactics for their best satisfaction on mutually beneficial terms, taking
into account resource, personnel, organizational, technological, normative, and other
constraints.

This means that a bank should strive to satisfy the specific goals of an existing
or potential client in the most rational way from the client's point of view.

The acceleration of digitization and digitalization is taking place not only in
Ukrainian banks but also worldwide. Competition between banks has shifted to an
online mode. And now they compete not so much with indicators and banking
products but with the convenience (usability and user-friendly) of mobile access to
the bank through mobile applications and their evaluations by clients.

The COVID-19 pandemic, the economic crisis of 2020, and the full-scale war
with Russia in 2022 have led to changes in the market of banking services and have
influenced macroeconomic and market factors such as a decrease in people's
incomes, a decline in the car loan system, and a reduction in the number of bank
branches. However, with the easing of quarantine measures, positive shifts are now
observed, which are associated with the stabilization of the economic situation in the
country.

Almost all banks have accelerated the implementation of digital technologies,
but caution in new investments has become a key aspect. The pandemic has shown an
even greater gap between leaders in the banking sector and other players. The banks
that were more prepared have emerged as winners in this situation. The pandemic has

accelerated not only digitalization processes in the banking system but also the
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digitization of society as a whole. Even people who used to calmly go to branches
and.

The purpose of the Qualification Paper is research digital marketing and
features of its implementation in the bank. To achieve this goal, the number of tasks
were formed and solved:

- identify the peculiarities of marketing and marketing activities of the
enterprise;

- identify the peculiarities of bank marketing and its influence on the
development of the banking sector of the economy;

- determine the specifics of digital marketing in the banking sector

- conduct an analysis of the international and Ukrainian banking sector;

- provide organizational and economic characteristics of JSC "CREDI
AGRICOLE BANK",

- conduct an analysis of the marketing activity of JSC "CREDI
AGRICOLE BANK";

- develop recommendations for improving the digital marketing of
CREDIT AGRICOLE BANK JSC.

There were used such research methods as abstract-logical and system-
structural analysis, inductive and deductive methods of data summarization,
quantitative and qualitative analysis, economic-statistical, comparative analysis,
graphic and others.

The methodological basis of the study is made up by reviews of banks, reports
and statistical data of banks, data from scientific periodicals, scientific resources of
the Internet.

The scientific novelty of the obtained results: summarized theoretical
foundations of digital marketing in the marketing activities of a bank and research of
the banking sector of the economy and JSC «CREDI AGRICOLE BANK.

Recommendations for using: can be used during training sessions, in the

process of scientific developments, in the direct activity of banks.
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CONCLUSIONS

After conducting the analysis in our graduation paper, it was found that
electronic marketing has a positive impact on the banking sector and the banking
system of Ukraine. In recent years, there has been an increase in the share of banks
with foreign capital, indicating the penetration of foreign investments and increased
competition in this field.

In Ukraine, there is a tendency to increase the share of banks with foreign
capital. Therefore, foreign banks are gradually taking leading positions in the banking
sector of Ukraine.

The concept of banking marketing is encountered in many academic
publications and has a multifaceted nature. Effective banking marketing not only
ensures the long-term development of a bank but also shapes and utilizes competitive
advantages to achieve other strategic goals.

Understanding the marketing aspects of the banking sector and developing a
strategy are essential components of successful development for Credit Agricole
Bank.

The research focused on theoretical aspects of marketing activities, its types
and functions, as well as the peculiarities of service marketing and banking
marketing. The global banking sector and trends in its current state, the activities of
foreign banks, the structure, and volumes of their capital were analyzed. The
regulatory framework for banking activities was examined, as well as the
implementation of financial strategies by foreign banks in Ukraine.

A comprehensive study of marketing aspects in the banking sector of Ukraine
led to the following conclusions: banking capital performs functions of protection,
regulation, and ensuring operational activities. Analyzing the data indicates that the
share of foreign capital in the Ukrainian banking system has been steadily increasing.
This suggests that foreign banks have become more resilient than domestic banks
during the crisis. The research focused on Credit Agricole Bank, analyzing and

evaluating its performance.
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At the current stage of its functioning, Credit Agricole Bank utilizes a strategy
of expanding its credit portfolio, increasing its customer base, and exploring new
areas of lending, particularly in the agricultural sector.

Financial indicators of the bank were analyzed, such as key performance
indicators, analysis of the bank's statement of assets and liabilities, as well as capital
adequacy and liquidity ratios. The compliance with the minimum regulatory capital
size and adequacy of regulatory capital are monitored by the National Bank of
Ukraine based on the normative values.

The modern economic environment of Ukraine undergoes changes from both
external and internal factors, while competition among banks increases.

A controlling system is implemented to achieve strategic and operational goals,
focusing on analyzing the results of the institution's economic activities and ensuring
its further development.

The study analyzed the marketing complex, identified the main characteristics
of the bank and the products it offers to its clients. Bank clients were segmented, and
the primary segment was determined. The bank's communication policy was
examined.

A SWOT analysis of the bank's strengths and weaknesses was conducted,
indicating positive performance and results of the bank as a whole.

All aspects revealed during our research contribute to marketing in the banking
sector of Ukraine and its further development.

Therefore, based on the research results, the following conclusions can be
drawn: all elements, principles, and methods of competitive strategy should be
aligned with the bank's development stages and the market for its core services. They
should also be complemented with innovative techniques and adapted to the
conditions of the market economy.

Despite the pandemic and war, the banking sector is experiencing positive
trends in the market.

Firstly, the COVID-19 pandemic has accelerated the process of digital

transformation in the banking industry. Many banks have expedited the
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implementation of electronic and mobile services to ensure customer safety and
maintain uninterrupted service. This has led to increased usage of online banking,
contactless payments, and other digital solutions, which have proven convenient for
customers and reduced reliance on physical visits to bank branches.

Secondly, the role of financial technology (FinTech) in the banking sector is
growing. Banks are collaborating with startups and innovative companies to develop
new digital solutions and leverage advanced technologies such as artificial
intelligence, blockchain, and data analytics. This enables banks to improve
operational efficiency, expedite decision-making processes, and offer innovative
products and services to their customers.

Thirdly, there is a growing awareness of the need for cybersecurity in the
banking sector. Banks are enhancing their security systems to protect against
cyberattacks and fraud, implementing more sophisticated methods of authentication,
data encryption, and monitoring of suspicious activities. This helps maintain
customer trust and ensure the security of their financial transactions.

Despite the unusual challenges posed by the pandemic and war, there are
positive trends supporting the resilience and growth of banks in these circumstances.

Electronic marketing opens up new opportunities for banks to promote their
services and attract clients. It allows banks to effectively communicate with their
potential and existing customers through various electronic channels such as
websites, social media, email, and mobile applications. This enables banks to reach a
wide audience, maintain real-time interaction with customers, and provide
personalized service.

Electronic marketing also contributes to the efficiency of banking operations
and cost reduction. It enables the automation of many processes, such as processing
and storing customer information, sending notifications and payment reminders, as
well as providing online consultations and support. This enhances the speed and
accuracy of transaction processing, reduces errors, and improves customer

satisfaction.
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Furthermore, electronic marketing enables banks to gather and analyze large
volumes of customer data, providing valuable insights for improving their services
and developing growth strategies. The application of analytical tools allows banks to
identify and forecast market trends, adapt their offerings to evolving customer needs,
and create personalized propositions.

Therefore, electronic marketing is a powerful tool for banks that contributes to
their successful development. It allows banks to maintain competitiveness in the
modern economic environment, improve service quality, and attract new clients.
When applied correctly, electronic marketing enables banks to ensure their financial

security and achieve success in the market.



90

REFERENCES

1. Artificial intelligence applications in  financial services. 2019
Marsh&McLennan  companies. URL: https://www.  oliverwyman.com/our-
expertise/insights/2019/dec/ artificial-intelligence-applications-in-financial-
services.htmi

2. Bojic 1., Braendli R., Ratti C. What will autonomous cars do to the
insurance companies? In: Autonomous Vehicles and Future Mobility. 2019. P. 69—
79. 13. Financial Markets, Insurance and Private Pensions: Digitalisation and Finance
/ OECD. 2018. URL: https://  www.oecd.org/finance/Financial-markets-
insurancepensionsdigitalisation-and-finance.pdf

3. Dovgan, Zh. M. (2020). Calling banks in a Covid-19 pandemic. Innovative
economy, 7-8, 119-124. http://inneco.org/index.php/innecoua/article/view/683/766
[in Ukrainian].

4. http://www.ukrstat.gov.ua/(mara 3sepuenns: 24.05.2023)

5. https://bank.gov.ua/ (nata 3BepHenns: 22.05.2023)

6. https://credit-agricole.ua/ (mata 3Bepuenns: 26.05.2023)

7. https://statista.com/ (mata 3BepHeHHS: 26.05.2023)

8. Klapkiv Y., Klapkiv L., Zarudna N. Online distribution of insurance of
civil liability of owners of vehicles, the experience of Poland, opportunities of
Ukraine. Baltic Journal of Economic Studies. 2018. Vol. 4. No. 1. P. 195-201. DOI:
https://doi.org/10.30525/2256-0742/2018-4-1- 195-201

9. Law of Ukraine from 01.04.2022 No 2180-1X. On amendments to some
laws of Ukraine to ensure the stability of the deposit guarantee system for
individuals. https://zakon.rada.gov.ua/ laws/card/2180-20 [in Ukrainian].Received the
editorial office 06.06.2022. Accepted for printing 20.06.2022. Publication online
05.09.2022.

10. Loans are provided by the National Bank for a period of more than 30
calendar days (2022). National Bank of Ukraine.

https://bank.gov.ua/ua/markets/loans-over-30-days [in Ukrainian].


http://www.ukrstat.gov.ua/
https://bank.gov.ua/
https://credit-agricole.ua/
https://statista.com/

91

11. Marinchak, L. R, & Masik, I. S. (2020). Features of the functioning
of banking institutions in Ukraine during the pandemic. Scientific Bulletin
IFNTUNG. Series: Economics and Management in the Oil and Gas Industry, 1 (21),
174-183 [in Ukrainian].

12. Pervin, Dadashova (2022). Financial defense of the country. How the
banking system works during the war. Economic truth.,
https://www.epravda.com.ua/columns/2022/ 03/16/684104 [in Ukrainian].

13. Resolution of the NBU from 24.02.2022. No 22. On the peculiarities of
maintaining the liquidity of banks during martial law.
https://zakon.rada.gov.ua/laws/show/v0022500-22# Text

14. Review of the NBU banking sector (2022, May). National Bank of
Ukraine. https://bank.gov.ua/ admin_uploads/article/Banking_Sector_Review 2022-
03.pdf?v=4 [in Ukrainian].

15. Szymanska A., Bednarczyk T., Klapkiv J. Rozwo6j dystrybucji ubezpieczen
majatkowych online w Polsce w latach 2005-2016. Ekonomika i organizacja
przedsigbiorstwa. 2018. Nr. 5. S. 82-94. URL: https://
www.researchgate.net/publication/340829651_Rozwoj_dystrybucji_ubezpieczen_ma
jatkowych_ online_w_Polsce_w_latach_2005-2016_Development_of Online_Non-
life_Insurance_Distribution_ in_Poland_in_the Years 2005-2016

16. The state of the financial sector of Ukraine and the NBU’s measures to
support its smooth operation under martial law (2022). National Bank of Ukraine.
https://bank.gov.ua/ ua/news/all/stan-finansovogo-sektoru-ukrayini-ta-zahodi-nbu-z-
pidtrimki-yogo-bezperebiynogo-funktsionuvannya-v-umovah-voyennogo-stanu  [in
Ukrainian].

17. Tiberius V., Rasche C. FinTechs Disruptive Geschaftsmodelle im
Finanzsektor. Wiesbaden : Springer Gabler, 2016. 293 S.

18. Ukraine’s economy during the war (2022). Analytical note. Center for
Economic Strategy. https://ces.org.ua/wp-content/uploads/2022/04 [in Ukrainian].

19. World Investment Report 2018: Investment and New Industrial Policies.
New York andGeneva: United Nations. 2018. 213 p.



92

20. World Investment Report 2021: Investing in Sustainable Recovery.
NewYork and Geneva: United Nations. 2021. 280 p.

21. World Investment Report 2022: Investing in Sustainable Recovery.
NewYork and Geneva: United Nations. 2022. 244 p.

22. Zaverbniy, A. S., & Sokulskiy, N. R. (2021). Pandemic as a catalyst for
digitalization of the banking system in Ukraine. Investments: practice and experience,
2, 5-9 [in Ukrainian].

23. bonpapenko O. C. TenneHuii (QpyHKIIOHYBaHHS (PIHAHCOBOTO PUHKY B
ekoHoMili Ykpainu. [HBectumii: mpaktuka Ta goceia. 2018. Ne 15. C. 5-9. URL:
http://www. investplan.com.ua/pdf/15 2018/3.pdf

24. bopucenko O.C., IleBuenko A.B., ®icyn FO.B., Kpanko O.M.
MapkeTuHroBuilt MeHeIKMeHT: HaBd. moci0. Kuis: HAY, 2022. 204 c.

25. I'ipuenko T.JI., Tlamyenko O.B. [HudpoBuit MapkeTuHr: MadbyTHE
MapkeTrnHroBux komyHikaiii y 6anky. EUROPEAN COOPERATION. 2018. Ne7
(38). C. 36-56.

26. I'ipuenko T.J., Cementok [.M., I'ipuenko JI.A. Texnomoris OjokuelHy:
ocobmmBocTti, nepcinektuBu. EUROPEAN COOPERATION. T.3. Ne47. 2020. C. 17-
32.

27. T'ipuenxo T.[., Cementok [.M., UepikoBcbka H.B. 3nauenns nuudposoi
€KOHOMIKM B PO3BUTKY HaIllloHaJIbHOI ekoHOMiku. Economic Development: Global
Trends and National Peculiarities: Collective monograph. Poland: «Publishing House
«Baltija Publishing», 2020. C. 60-73.

28. I'ipuenxo T.J., Ileitko O.I1, Cementok .M. Enementn nudposizamii
pobotn minmpuemcTBa. ExoHOMiKa Ta ympaBiiHHSA MIANPUEMCTBOM. BicHUK
Opnecwkoro HamioHanbHOTO YHiBepcuTeTy. 2020. Ne 5. C. 70-75.

29. I'ipuenko, T., Ilapxomenko, K. IludpoBuii MapkeTHHT SK BaKIUBUU
THCTpYMEHT Jisl 3a0e3MeueHHs] KOHKYpPeHTHOT mo3uirii 6anky. BicHuk YHiBepcurety

0ankiBchKOi cipaBu, 2021. No2 (41), 59-65.



93

30. lyouna M. B. MexaHi3M po3BUTKY pUHKY (PIHAHCOBHX IOCIYI Ha OCHOBI
dbopMyBaHHS 1HCTUTYTY JOBIPU: TEOpis, METOAOJOTIs, MpakTHKa : MOHOTpadis.
Yepniris : YHTY, 2018. 668 c.

31. youna M. B., Kosmsanuenko O. M. KonuenryanbHi acnekTu
JOCIIPKEHHs] CYyTHOCTI JPKUTANI3allii Ta 1i pojii B pO3BUTKY CYyYaCHOTO CyCIUIbCTBA.
[IpoGnemu 1 mepcnekTuBM eKOoHOMIKM Ta ympasiaiHHs. 2019. Ne 3. C. 21-32. DOI:
10.25140/2411-5215-2019-3(19)-21-32.

32. lyouna M., Ilomeno O., Tapacenko O. IHcTuTywiiiHI TpaHcdopmarlii
(diHaHCOBOT cucTeMH YKpaiHM B yMOBaX pO3BUTKY IIMGpoBOi ekoHOMIKH. [IpoOiaemu
1 MepcHeKTHBM €KOHOMIKM Ta ympaiiHHsa. 2021. Ne 1. C. 91-110. DOI:
https://doi.org/10.25140/2411-5215-2021-1(25)- 91-110

33. Kazanceka O.0., Muxanpuenko LI'., Paguenxo I'.A. OcobauBocTi
PO3pOOKH MapKETHHTOBOI MPOTpaMH MiANPUEMCTBA B YMOBaX HU(POBOTO PHUHKY.
Haykosi inHHOBarii Ta nepenosi TexHosorii (Cepis «Exonomikay), Ne 7(9). 2022. C.
158-168. DOI: https://doi.org/10.52058/2786-5274-2022-7(9)-158-168

34. Konecank M.B., Apmomok O.41., Co3zinosa I.B. EdextuBHicTh ynpapmiHHs
Oi3Hec-mpolrlecaMu B pUHKOBOMY cepeaoBHII 1udpoBoi iHbpacTpykTypu. [{udposa
€KOHOMIKa Ta eKoHoMiuHa Oesmeka. 2023 No 4(04), 97-103. DOIl:
https://doi.org/10.32782/dees.4-16

35. Konmecank M.B., Merononoriuai MHUTaHHS CHUCTEMHOrO IJIXOAY B
JOCTI/DKCHHST  PO3BUTKY PHUHKOBOI  1HQPACTPYKTypHU. YKpaiHCBKUN  >KypHAI
MpUKIagHOi ekoHoMiku Ta TexHiku. 2022. Tom 7. Ne 4. C. 167-174. URL.:
http://ujae.org.ua/metodologichni-pytannya-systemnogo-pidhodu-v-doslidzhennyah-
rozvytku-rynkovoyi-infrastruktury/

36. Kotnep ®@. Mapkerunr 4.0. Bin TpamumiiiHoro no mudpoBOro: KHUTA.
K.: KM-byke, 2018. 208 c.

37. MetonnuHi peKOMEHAAIli 0 BHUKOHAHHSA KBami(ikaliiHoi poOoTH s
3n00yBauiB. OC «bakanaBp» Tta OC «Marictp» ramy3i 3Hanb 07 «YOpaBiiHHA Ta
aJAMIHICTpyBaHHs»  crnemianbHocTi 075  «Mapketunar»  OIIIl  «MapkeTuHry,

«Enexrponnuit MmapkeTuHr», «MibkHapoaHuil MapkeTuHry. / Yinan.: T.B. Kuszesa, O.B.



94

MuixHap. HayK.-TexH. KoH(]., M. KuiB, 18-20 kBiTHs 2023p. Kuis : HAY, 2023.

38. IlerponasnoBcbka C.€. Cagosebka I.I. B BUOOpyY couianbHOT Mepexi
Ta KOHTEHTY Ha €(QEeKTHUBHICTh B3a€MOJIIi Ta 3aJy4€HOCTI IUIHOBOI ayAaUTPOL.
[IpuazoBcekuit ekoHomiuHuM BicHuk. Bum. 6(23), 2020. C. 134-140. npaxtuyHe
¢daxose Buganus. O.: [THAIEL, 2020. Bun. Ne 50. C.85-91.

39. PyGanos II. M. Ctpykrypa punky FinTech innoBamiii. HaykoBuii BicCHUK
[Momices. 2019. Ne 2. C. 184-189. DOI: https://doi.org/10.25140/2410-9576-2019-
2(18)- 184-189

40. Cemenor A. 0., Hupynuk C. B. Tenaenuii po3Butky Fintech mocayr na
CBITOBOMY Ta BITUM3HSIHOMY pHHKax (iHaHcoBuX mociyr. biznec Indopm. 2018. No
10. C. 327- 334. URL: https://lwww.business-inform.net/export_ pdf/business-
inform-2018-10_0-pages-327_334.pdf

41. ®icyn 1O.B., bopucenko O.C., Apmomtok O.f. InHOBamiiiHi miaXoau
NPOBEJIEHHS MAapKETUHTOBUX JIOCIIKEHb Cy4YacHHX MianpueMcTB. JlepkaBa Ta
perionn. Cepis: EkoHomika Ta mignpueMHUNTBO. HaykoBO-BUpOOHWYHME KypHAIL.
3amopiKKL. : KITY, 2022. Bur. 2(125). C.99-103. URL:
http://www.econom.stateandregions.zp.ua

42. SIpmontok O.41., bopucenko O.C., ®icyn H0.B. TeopeTnko-meTom0m0r14H1
aCIeKTH TapreToBaHOl pEKJIaMH, SK IHCTPYMEHTY KOMIUIEKCHOTO I1HTEpHET-
MapkeTuHry. HaykoBuii BicHUK XeEpCOHCHKOIO JaepxaBHOTO yHiBepcuteTy. Cepis
«ExoHomiuni Haykm». Xepcon.: XY, 2022. Bun. 46. C.23-29. URL:
http://ej.journal.kspu.edu/index.php/ej

43. SIpmomroxk  O.4., IlerpomaBmoBchka C.€. HelipomapkeTunr sk 3acid
TICUXOJIOTIYHOTO BIUIMBY B KOMYHiKamiiHii cTpaterii. ABIA-2023: matepianu XVI

44, slpmonrox O.4., dicyn 10.B., IllanoBanoBa A.A. CormianbHi Mepexi K
Cy4acHUM 1HCTpyMeHT npocyBaHHs. [lignpuemcTBo Ta iHHOBaMii. HaykoBwmii xypHamn

3 MATaHb eKoHOMikM Ta Oi3Hecy. Bumyck 11, 2020. Yactuna 2. C. 62-66. DOI:

https://doi.org/10.37320/2415-3583/11.28


http://www.econom.stateandregions.zp.ua/
http://ej.journal.kspu.edu/index.php/ej
https://doi.org/10.37320/2415-3583/11.28

