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SOCIAL NETWORKS IN THE INFORMATION ACTIVITIES OF HIGHER EDUCATION INSTITUTIONS 

The phenomenon of social networks as a separate type of modern informational communication takes its fundamental place in the process of impetuous and continuous informatization of society. Currently, social networks have gone beyond the limits of personal life of users and are actively taking a place in different spheres of social activity. In this way it can be observed the development of informational needs of society from elementary search, use or dissemination of individual information and private communication to the creation of actual and multi-level projects and even advertising campaigns, based on trends and tendencies, that are popular in social and cultural life in Ukraine and in the world. The continuous manufacturing process of new informative technologies and resources, growing speed of the Internet force to fight for the attention of existing and potential users.

In addition to the official website, higher education institution in Ukraine currently has its own page or even a few social media pages. Interested users can click on the link on the official website of the institution and get acquainted with the activities of the university in a more convenient way. For example, information about activities of the National Aviation University (NAU) is widely shown on its official website, which has two links to pages on Facebook and Twitter. A significant part of higher education institution’s infosphere in the World-Wide Web of Ukraine is unofficial and it’s independently created by students of the community. Authorial web pages often have a larger and more active audience than the official ones.

Unfortunately, the activity of the official accounts of NAU is not sufficiently active and interesting. This is evidenced by the passivity of students on official pages. The statistics of the official page of NAU on Facebook is about 3540 attendance in general and only 1527 ones. 

Proper use of social networks in the information activities of higher education institutions has great importance for the promotion of educational institutions, increasing their rating, especially among entrants. Expansion of the sphere of information influence and the actual information field of higher educational establishments includes harmonious combination of active social activity and modern technologies. 
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