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One of the main directions of increasing the efficiency of passenger transportation in modern market conditions is the improvement of the tariff system. On the correct formation of tariffs not only the pleasure of business interests of carriers and the possibility of renewal of rolling stock depends, but also the safety and quality of transport services.

 One of the ways to increase profitability of human transportations is flexible tariff regulation that depends on: season of the year, differentiation (separation, division) of discount from sales and period of preliminary (previous) sale of railway tickets [1]. 

Level of passenger transportations tariffs should be scientifically grounded, taking into account the quality of transport services, interdependence of supply and demand, and also other factors. Special role is given to flexible tariff regulation by the period of the year depending on passenger demand. The main objectives of flexible regulation of tariffs are smoothing of uneven transport through redistribution of passenger traffic and ensuring more efficient use of rolling stock [2]. Therefore, it is expedient to differentiate passenger tariffs depending on the attractiveness of a place in a carriage (for example, an upper or lower shelf, seats in the last compartments and in the middle of the carriage, side and not side places in carriage). The coefficients of the ratio of travel fees between less and more attractive places in the wagon are established on the basis of marketing research to assess their benefits to passengers.
 According to the conducted marketing research, it is established that the unevenness of passenger traffic in time significantly complicates the work of the railway transport, requires the creation of significant reserves of throughput and carrying capacity, labor, material and financial resources. Increasing uneven traffic causes the need for additional investment in capital and leads to increased transportation costs.
According to the analysis of available passenger traffic and the need to equalize fluctuations in demand for passenger transportation, the introduction of coefficients of indexation of tariffs is proposed. As the demand for passenger transportation depends more heavily on the time factor (the date of the trip), it is precisely that it is the basis for indexing the tariffs; other factors of tariff changes are secondary.

As a result of marketing research, it was found that the implementation of even this part of the proposals will improve passenger tariffs, which can significantly affect the final operational and financial performance of the rail transport of Ukraine today and in the long term. Its introduction provides an opportunity to provide the necessary tariff conditions for the transformation of this type of transportation into a market-oriented competitive railway industry, which will maximally meet the needs of the population in transportation.

