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The difficulties of using business idioms in cross-cultural communication

English has frequently been compared to Latin, which flourished for centuries as an international language, even after the collapse of the Roman Empire, becoming a shared resource for much of the globe. English is rapidly becoming an international lingua franca, as it becomes the essential skill of any manager with ambition.

Students have a lot of trouble understanding the meanings of the business idioms. In order to understand a language, you must know the meaning of the idioms in that language. Students of English must learn its idioms and expressions the way they learn its other vocabulary.

In today’s global business world, where English is the language of business, you are likely to come across hundreds of idioms. Idioms are everywhere and are often confusing because the meaning of the words in the idiomatic expressions has little and often nothing to do with the literal meaning of the words. A lot of business idioms are taken from sports.
 Here is a fictional conversation full of idioms taken from sports:

Jack: Well, is AIG going to play ball (baseball-play a game, idiom-do business with) or are we going to strike out (baseball-go out, idiom-fail) on this deal?

Brian: The latest locker talk (general sports-talk among the players, idiom-gossip, rumors) is that our game plan (American football-plan which plays to make, idiom-plan of action) is a real contender (boxing-very possible winner, idiom-person with a good chance of success) for the contract.

Jack: Yeah, the other team has two strikes against it (baseball-one step from going out or losing, idiom-close not to succeed) after they fumbled (American football–lost possession of the ball, idiom-make a serious mistake) last week.
Brian: They had a great chance of scoring (any sport-to make a point, idiom-to succeed) but I think AIG thought they weren’t up to scratch (horseracing-not capable of winning, idiom-not having the right qualities) on some of the details.
If you try to figure out the meaning of an idiom word for word, you will be baffled. You need to know its hidden meaning.

 Idioms are always something special about any language, they build up some distinctive features which differ one language from another. What is more, idioms reflect certain cultural traditions and depict the national character.

Since the general tendencies of present-day English are towards more idiomatic usage, it is important to teach students how the language is developing. Idioms are not a separate part of the language which one can choose either to use or to omit, but they form an essential part of the general vocabulary of English. A description of how the vocabulary of the language is growing and changing will help to place idioms in perspective. Idioms appear in every language, and English has thousands of them. They are often embarrassing because the meaning of the whole group of words taken together has little, often nothing, to do with the meanings of the words taken one by one.

The aim of this work is to distinguish the main features of the idioms, how to recognize them within a text, to learn what their origin is and the spheres of our life where they are used, to clear out the difference between English and Ukrainian idioms and their common features, what their linguistic and semantic aspects are, what the peculiarities of rendering the English idioms are, which idioms are the most and the less difficult to translate.
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